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Cod consumption in France

® Codin France =120 000 T wfe, Fish and cod consumption

6000 T farmed in France 2008
100% -

B Cod =46 000T fresh and frozen

(net weight), 10% of total fish o0%

consumption (at home and out ) )
of home) S 00%] m Frozen
£ 40% O Fresh
w (o]
" Freshcod =19 000 T (net S 233 776
weight) 8% of total fresh fish T oo | 19 232
consumption
0%
Fish Cod

Source : VIA AQUA / FAM — KWP+GIRA - Coverage ratio 80%
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Cod consumption in France

® Codis peculiar with respect
to its mode of distribution, as
compared to average fish

Fresh | Frozen
Fish in general 53% 47%

Cod 42% 58%
® Relative lower part of fresh
cod versus frozen is due to DR Distributi
. Istrioution
catering segment (Out of Total FISH (Tons) channels

Home) using less fresh cod Total COD (Tons)

products than for fish in O Ere;zir:
general
@ Retail
® Retail dominates the fresh Frozen
cod market 00
Frozen
m OOH
Fresh

Source : VIA AQUA / FAM
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Cod in France : imported supply

8000 T 120 000
100 000 -
" The second largest EU importer 80 000
after UK = 118 000 T wfe o
'S 60000 |
2
" A very low self sufficiency rate 2 40000
(7%) 20 000
0 | |
L1
-20 000
Production Import Export Consumption

Source : VIA AQUA / FAM
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Cod in France : imports by product type

22000T
4500 T 1300 T China
Poland Netherlands Norway 6700 T
Denmark China Poland Norway
Iceland... Spain... Germany Portugal
Iceland... Spain...
13000T \ \ / /
3‘;‘33’ K \ \Cod in France - 200% 2900 T
Netherlands 25 000 Germany...

Sweden... \ \

AN |/

15000 O Export
2 \ \ /
S 10 000 \ ¥ O Import

5000 -

K @ Production
0 L1 = []
Whole ‘ Fillets Whole ‘ Fillets
-5 000
Fresh Frozen Dried, | Canned
smoked,
salted

Source : FAM

Wfe for production /whole, Net weight otherwise
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Cod in France : imports by country of origin

COD import in France - 2008
" Fresh & frozen cod : 12 000 '
biggest suppliers are 10000 - ® frosen
Chinaq, Der!mqu and £ o SWhole
Norway, with over half s frozen
© 6000 -
of total volume (53%) g B Fillets
g 4000 - fresh
'—
2000 - O Whole
® Freshcod: I ﬁ I I fresh
k and N LT ET R R RN
Denmark an orway I N N N & &
account for more than MIPCEE N & O
half volume (9000 T net ¥
weight)
WHOLE fresh cod import in France 2008 FILLETS fresh cod import in France 2008
13 000 Tons net weight 4500 Tons net weight
Fillets are mainly M9 575 B Denmark
H 478 0 Poland
manufactured in mNorway
543 O Netherlands 0 Denmark
POIO nd O Sweden 0O lceland
h UK m Norway
@ Germany OUK
m Portugal ONetherlands
O Others O Others

Source : FAM
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Consumption of fresh cod - France

. [} L] ° - -
Limited proportion of Fresh cod consumption in France 2008
whole cod products (Retail + Out of Home)
100%
" High proportion of cod 80% 25149 2768
processed products 80% O eoncked
— Fillets / bulk . 70%- & MAP
5 ) 110 539
— Fresh prepacked T 60% @Bulk fillets
= o | 13 366
— MAP g 0%
. 2 40%
— > 80% in total for S .,
cod, vs. < 60% for 20/° o8 08 I Whole
average fish ’
10% 1 3099
0%
Fresh fish Fresh cod

Source : VIA AQUA / FAM — KWP+GIRA - Coverage ratio 80%
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Fresh cod in French retail outlets

Fresh fish - TOP 15 volume in supermarkets

30 000
. _
® 2ndreference in volume 25000 1
L]
and turnover, just 20000
L]
behind salmon 2
O 15000
[
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o L]
® A major productin
5000 1
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Fresh fish - TOP 15 price in supermarkets Fresh fish - TOP 15 T.O. in supermarkets
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Source :
VIA AQUA
/ FAM -
KWP
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Fresh cod within the white fish category

Cod competition VOLUME
Top 10 fresh "white fish" in outlets

® A premium positioning,
above all other major pangas 1%\ 1%
species like saithe, Nile 1% \ \
perch, pangasius Nile perch

Hake  Whiting  Pollock  pagdock
40/0 40/0

Red fish
2%
Tilapia

11% 1%

® Consumer ready to pay Saith

more for cod 18% oD

27%

Cod competition PRICE Cod competition TO
Top 10 fresh "white fish" in outlets Top10 fresh "white fish" in outlets
Haddock
5%  Pollock

5% Red fish
2%

Hake Pangas
9% 7%

18,0 Nile perch
16,0 1 10%
14,0 1 Whiting
12,0 1 ] 1%
10,0 |
8,0 |
6,0 1
4,0 - -
2,0 | -
0,0 1

Tilapia
1%

Euros/kg

Saithe
13% coD

37%

Source : VIA AQUA / FAM - KWP
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Little marked seasonality for fresh cod

Saisonnalité de la consommation de cabillaud frais (2008)
1500 + - 20,0
— -‘- _-----"""z €
z 1000 + [ 1% [ 0
£ 110,02
S 500 T )
: H H H | 5’0
0 I I I I I I I I I I I 0.0
jan fev mar avr mai  jun jul aou sep oct nov dec
TNS/FranceAgriMer
—Volume Average price

Source : FAM - KWP
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Fres h C o d fei‘c h es % of purchasing households (2008)
a high penetration i -
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" In purchased volumes,
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Fresh cod consumption does not depend on age

® Codis a versatile product consumed by all age groups

7 & PANGAS
i SALMON MUSSEL .

* CREVETTE+ GAMBAS : .

TILAPIA s SAITHE PERCHE

BULOT
. o . LING‘
HADDOCK ® ENCORNET
Age
TROUT
1 (0]
TUNA
g o
SEA BREAM@ DOGFISH® ARDINE
I SEA BASS@ “ * GRENADIER
CREVETTE GRISE
@WHITING * @ ANGLERFISH
L]
SOLE © ° OYSTER SEICHE
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{ ®
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2
Source : VIA AQUA / FAM - KWP
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Fresh cod consumption depends on income

® A rather expensive product consumed by medium and high income

a e
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FE - L ]
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_ e PANGAS
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Fresh cod selling prices

" Volume sold as whole fresh Fresh cod sales and retail price in France
cod is only 6% — Volume
18 000 18,00 whole
" Comparison of prices and 10000 T | 1600 | = Volume filts
sales between cod and 14000 o T
competing white fish over £ 12000 ¢ u 1400 | Volume fresh
. © ] o prepacked &
several years show a price £ 10000 | < MAP
. . = +12,00 & :
elasticity for fresh cod 2 5000+ A S | —a— Price whole
@ \ w
S 6000 | / */\ 1 10,00
Price fillets
4 000 +
+ 8,00
2000 + —‘ —‘ —‘ _
—‘ —‘ Price fresh
0 1 f 1 1 6,00 prepacked &
2005 2006 2007 2008 2009 MAP

Source : VIA AQUA / FAM - KWP
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Distribution channels for fresh cod

Fresh cod market channels
. . . in France 2008
"  First channel is retail (3/4
° 100% s w - 387
volume), specially 8 R 3662 0 Socia
supermarkets 80% catering
%, 700/0 - O Commercial
'g 60% 1 catering
. =  50%
" Fresh cod’s weak presence in 2 | Other retai
catering segment is due to a S 30% | |liopess 11160
20% - S r
strong salmon market share o B
there 0% ‘
Fresh fish Fresh cod
® Products for the Cd‘l'el'ing Fresh cod consumption in France 2008
segment are less value 2000
added products 10000 |
& 8000 4
E 6 000 -
§ 4000 +
0 ; ; ; |
Source : VIA AQUA / Super markets  Other retail Commercial  Social catering
FAM — KWP+GIRA - catering
Coveroge ratio 80% @mWhole mBulk fillets O Fresh prepacked & MAP
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Fresh cod farmed versus wild

Fresh cod retail in France
20 000
18 000
16 000 _
£ 14000 DFarmed
=) S or wild
g 12000
< 10000 | = Wild
c
- @ 8000 |
Market share of farmed cod § 6000
T . ~ @ Farmed
within fresh cod sales at retail 4000
level is estimated at a mere 10- 2000
o L] 0 T T T T
15%, but rising 2005 2006 2007 2008 2009
Fresh cod % farmed, retail in France
25%
20% |
£
® 15%
3 "\
3 2 f\x ad ¥ ¥ V
2 10% € P& Y
L2
5%
Source :
VlA AQUA OO/O T T T T T T T T T T T T T T T T T T T
/ FAM — janv- awr- juil- oct- janv- avr- juil- oct janv- aw- juil- oct janv- aw- juil- oct janv- aw- juil- oct-
KWP 05 05 05 05 06 06 06 06 07 07 07 07 08 08 08 08 09 09 09 09
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Fresh cod : market prices for farmed versus wild

Fresh cod sales
and retail price in France

" Price for farmed cod below 18 000 18,00
that for wild cold 16000 1 _ m Volume
14000 + _ /\‘\ T 16,00 farmed
. ° ° £ 12.000 [ ] / olume
Price gap is deepening (up to g ool ;:j?/g/‘\, | 1400 @ | =00
(] ) ..u_s \ r
12%) when prices are higher 2 son0 | | o0 -
S 6000+ arme
|_
° ° 4000 + 1 .
Similar pattern to other 2000 L 00| e e
species being both farmed N1 B I BN B 500

2005 2007 2009

and caught, such as sea

bass: the market has a clear
R . Fresh seabass sales
preference for wild fish. and retail price in France
French buyers aren’t willing to 3500 16,00
Volume
pay more for farmed than for s | IS | e
H E 2500 +
wild. .§’ 2000 L 1 12,00 %’ :I\\z/v?llc;m
< e
However, price gap is less 2 7 {1000 @ —aprce
. o 1 arme
pronounced in the case of s | 1o | 400
cod VIAOXSL?A 1 g
/ FAM — 0 t t t t 6,00
KWP 2005 2007 2009
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Fresh farmed cod : some significant patterns

Fresh cod retail sales in France 2005-2009

" Volume and price patterns - - [ g mmmvoure
are quite similar for farmed ole n { 16,00
and wild cod 2 oo NI ] 22 Bl i
[ H—91 s k-
E 1 ‘F\L\r—_‘r——‘r [ g —&— Price
@ 600 | 12,00 @ farmed
R 1 11,00
400 : ;
-+ 10,00 —&— Price wild
200 + 1900
JULN [ o

Janv Févr Mars Avr Mai Juin Juil Aolt Sept Oct Nov Déc

B Retail Fresh cod, retail France 2009
Over 90% of farmed cod is 100%
sold in supermarkets %%
80%
g %] Wild
2 60% |
‘Z 50% mFarmed
Z 40% |
L 30%
20%
10% - 2447
0% ‘ 227 Source :
. VIA AQUA,
Supermarkets Fishmongers FAM -KWP
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